
 

 

International Journal of Research in Commerce and 
Management Studies

ISSN 2582-2292 
www.ijrcms.com 

 

CERTIFICATE OF PUBLICATION 

 

This is to certify paper titled “COMPARISON OF IMAGE PERCEPTION OF BRAND PERSONALITY OF PERFUME PRODUCTS 

BETWEEN TWO AGE-GROUPS” submitted by Authors, Ploykwan Jedeejit and Thichacha Boonreungkaow has been 

published for March-April 2024, Volume 6, Issue 2 online publication under ISSN 2582-2292. 

Signed By:  

 

 

Editor-in-chief 

IJRCMS 

 

 

IJRCMS is referred online journal published under ISSN 2582-2292 

* This publication letter is electronically generated and signed 


